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Native advertising is growing. A lot.

$27
billion

Projected UK native advertising
spend by 2025

Source: eMarketer, December 2021.



The shift to native advertising

Awareness Consideration

53% 8.8x

more views than
traditional display
ads’

higher CTR than

1. Acquisio, July 2019. 2. AppNexus, 2018. 3. Sharethrough, 2018.

regular display ads.

Conversion

29%

Higher purchase
intent than
standard banners3




Blending of work and life

People are spending more time online — at all hours of the day

» Desktop volume grew 10x
more than overall volume.

y  Weekend Volume grew 5x
more than overall volume.

Evening volume grew 6.5x
more than overall volume.

US and Microsoft Advertising core owned and operated (O&O) only; Time Period: Dec 2021-Feb 2022 vs
Dec 2019-Feb 2020. Hours of day converted from UTC to PST; PC Only.




Microsoft dominates
the desktop — with the
power of Windows

’ 1.4 billion monthly active devices
running Windows 10 or 11

» 4 trillion minutes spent on Windows
10 devices a month.’

Windows users have a greater
propensity to purchase online.?

1. Microsoft Internal data, Microsoft by the numbers 2. Global Web Index (GWI) Q4 2020



https://news.microsoft.com/bythenumbers/en/windowsdevices
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Introducing

Meet the Microsoft Audience Network




Premium properties that people engage wi
everyday across work and life
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Fabrikam Flowers
Enjoy 30% off bouquet delivery Fri 3/19
The perfect way to show someone you care

Relecloud Cameras
Get 10% off your first camera Fri 3/19
Take captivating images with the latest DSLR...
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closely-watched events including the 800 meter this year 2020 Summer Olympics Opening
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Drive meaningful connections with your audience

Powered by over 20 billion daily cross-screen data signals

e ]
800M

devices
with Edge
Installed’

Y

484M

monthly
unique
visitors3

L

14.5B

global
monthly ¢
searches?

in
675M

global
professionals3

gl 108M
Dete rmIHIStIC p monthly unique

. visitors3
1:1 solution

B

la)
69M

monthly
P unique users?

1. Microsoft Internal Data, Devices with Edge, 1X+ usage per month, Global, December 2021; 2. comScore PC Search Market, September 2021; 3. comScore, Global Data June 2021.



Microsoft is uniquely positioned to understand your customers

Microsoft is
the only partner
with access to
search intent,
browser behavior,
and LinkedIn
profile data.



Outperform your competitors

Microsoft Audience Ad click-through-rates outperform native platforms delivering on the same properties

& outlook.live.com

fiction d version of Isaac W

¥ msn b websearch sonin - ¥ BN

life, about a prisoner-turned-I 8
“The Baker and the Beauty," about a
Cuban-American in Miami who meets an

“international superstar and fashion
mogul."

@5 outookcom B vicosot sore Q sope Reviards 1 ofice & oncorive

REDMOND /53°F # | Make MSN my homepage NEWS ~ENTERTAINMENT ~SPORTS ~MONEY LIFESTYLE  HEALTH &F

v

£ search ¥ filters
NSPRATIOWAL  WATCHONTV o

S0P T

Microsoft

Help empower women and girls
Microsoft is matching Microsoft Rewards point

Everyones obsessed with FaceApp, the app that can make you look decades older. But
could it be dangerous to your privacy?

From the Jonas Brothers to Carrie Underwood, Kevin Hart to Paul Rudd, millions of
people worldwide are getting in on the fun, downloading the app for what seems like

harmiess enjoyment. However, cybersecurity experts are warning you may be giving up
alot more than just a photo,
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Organic meals - delivered to your door
Ad by Best For You Organics Company See more.

"Im concerned not just about that photo that you uploaded, but the access that they do
have to the rest of your photos; Fergusson said, explaining that the terms of service
seem to allow FaceApp access to all the photos stored on your phone.
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2x CTR! 2.1x CTR? 3x CTR?

1. Microsoft internal data, November 2019-January 2020. 2. Microsoft internal data, February 2021. 3. Publisher partner data and Microsoft internal data, April 2021.
Numbers are rounded to the nearest percentage point. CTR is click-through rate.



~ = Microsoft

Why us?

Why advertise on the Microsoft Audience Network?




Achieve more with a network built for you

Massive reach you can trust Personalized engagements Boosted performance
Connect with millions Engage your ideal Reach customers across
through IAS certified brand- customers, leveraging their journey and maximize

safe properties Microsoft 1st party data your performance




Scale your reach to a loyal and unique audience in
the United Kingdom

c,CP‘\’ED AUDIE/VC€ \,O\( AL AUDIENC€

28.8 mi"ion 47% Microsoft News and MSN

users are not on Twitter?
total unique visitors® o
1 in 3 users 420/ Microsoft News and MSN users
stay on MSN and Microsoft News to O are not on The Telegraph?
get the content they need?

3 6% Microsoft News and MSN users

are not on The Guardian®

1. ComScore, Multi-Platform, May 2020. MSN and Outlook.com. Numbers are rounded to the nearest percentage point.. 2. Microsoft internal data, global data. 3. comScore Key Measures. Multi-Platform Monthly data: MSN Homepage;
March 2019, Duplication; May 2018. Desktop Daily data: MSN Homepage; March 2019, United Kingdom.



You don’t need to compromise reach for brand safety

4 in 5 advertisers agree that brands need more control over where their ads are placed’

SAFETY CREDIBILIT), <RPNSPAREN

IAS B® Microsoft
UNewsGuard
Platform-wide protection through IAS, NewsGuard trust rating across our network. Full reporting suite including domain level
free of charge to you. reporting and opt-out controls.

Ongoing ad placement quality monitoring.
Strict publisher standards and reviews by Viewability report coming through 1AS?,

Microsoft Advertising backed by Al Extensive review processes around policies,
technology. protections, and blocklists. Integration in 3rd party tools through 1x1

impression tracking technology.

1. December 2020 poll of U.S. advertisers conducted by Advertiser Perceptions. 2. Viewability reporting to pilot.



Drive highly
personalized
engagements

Connect with the people
who matter to you.




Meet Jaye

Microsoft's audience intelligence would know that Jaye is:

An Microsoft lover
(brand preference)

Managing Director-
Founder
(LinkedIn)

In market for

An avid traveler
(conversion history) adventure holiday
(search and product

history)




Microsoft's audience

intelligence does
NOT know:

Jaye’s full name Her driver's
license number

Her personal Content of her
phone number personal emails




You can meet prospective customers like Jaye at
all stages of their buyer journey

» Broad audience reach
+ Similar Audiences to prospect

AWARENESS

e |n-market Audiences

CONSIDERATION * LinkedIn Profile Targeting
+ Shopping feeds

e Custom Audiences

CONVERSION * Shopping Campaigns
* Remarketing to convert

NEW . _
CUSTOMERS + Dynamic Remarketing
CURRENT * Remarketing to enforce
CUSTOMERS * Shopping upsells and add-ons

REENGAGE + Custom Audiences
» Dynamic Remarketing

ate: This is a non-exhaustive list of available o .
 Similar Audiences

EXPAND « Dynamic Remarketing

utions. Many additional features are available for
th the Microsoft Audience Network.




Increase performance across your goals

.

Awareness Consideration Conversion

Users exposed to the Microsoft Audience Network are:

3X 4x 5.5x%

more likely to more likely to more likely to
search your brand visit your site purchase from you

Microsoft Internal Data, February 2022. Results may vary for each advertiser based on campaign settings, targeted audiences, and other factors. Lift metrics represent an average of all advertisers with completed lift studies to date. These
advertisers may be a non-representative sample of all advertisers on the marketplace. Lift measured between exposed users and a control group of eligible unexposed users, with lift represented on a per-user basis. Average user count per
advertiser study = 1M.



Microsoft Audience Ads Microsoft Audience Microsoft Audience

added Ads received Ads delivered

3% = 61% 45% ™

New conversions when Higher conversion rate Cheaper CPA compared
implemented with compared to standard to standard shopping
dynamic remarketing shopping campaigns campaigns

Hotel Chocolat finds sweet spot with Microsoft Audience Ads

British chocolatier Hotel Chocolat is one of the UK's largest chocolate retail franchises. Working with digital agency Stellar
Search, Hotel Chocolat set aggressive revenue targets for its digital advertising to deliver. In 2020 the agency
recommended implementing Microsoft Audience Ads as a new digital discipline that would expand the reach of Hotel
Chocolat's campaigns.

Stellar Search supported Hotel Chocolat in achieving a more holistic digital strategy across the customer journey. As Head
of Paid Media Operations, Nicole Inacio outlines: “We were already doing smaller display activity with Google and
Facebook Ads so knew that Hotel Chocolat had assets that we could use for Audience Ads. We also wanted to expand the
reach for the brand so when this new avenue came along, we were all very excited.”

Compelling results that drive conversions

P . Stellar Search decided to implement three different Audience Ads campaigns for Hotel Chocolat, each focused on a
Microsoft Audience Ads allow us to different audience targeting product: in-market audiences, remarketing, and dynamic remarketing.

communicate with a consistent message The unique combination of interconnected targeting strategies made for a compelling overall performance on the

wherever our customers are searching Microsoft Audience Network. Audience Ads in the in-market and remarketing campaigns increased the reach of Hotel
Chocolat's campaigns, bringing 52% more impressions to overall search activity. In addition, conversion rates were 30%

or browsmg online. higher than generic search campaigns whilst maintaining the same cost-per-acquisition (CPA) as standard search.

Dynamic remarketing meanwhile increased shopping clicks by 78% and conversions by 43%. The conversion rate was 67%

Nicole Inacio,
Head of Paid Media Operations, Stellar Search higher than standard shopping campaigns and because of the strong number of conversions and cheaper clicks, the

overall CPA was 45% cheaper than standard shopping campaigns.

As Nicole stated: “These results are very encouraging and if | compare them to campaigns we run in other
platforms it’s a lot cheaper.”

VIEW THE CUSTOMER STORY o mE \icrosoft

BRITISH CACAO GROWER

Hotel Chocolat internal data, January to September 2020


https://about.ads.microsoft.com/en-us/insights/stories/hotel-chocolat
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Microsoft Advertising. Great relationships start here.




