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What is it?
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GDPR
You can use consent to process personal data

You can also use legitimate interest

You can rely on legitimate interests for marketing activities if you can show that how you use people’s data is proportionate, has a 
minimal privacy impact, and people would not be surprised or likely to object – but only if you don’t need consent under PECR

https://ico.org.uk/for-organisations/guide-to-data-protection/guide-to-the-general-data-protection-regulation-gdpr/lawful-basis
-for-processing/ 

https://ico.org.uk/for-organisations/guide-to-data-protection/guide-to-the-general-data-protection-regulation-gdpr/lawful-basis-for-processing/
https://ico.org.uk/for-organisations/guide-to-data-protection/guide-to-the-general-data-protection-regulation-gdpr/lawful-basis-for-processing/


PECR
What are the rules on electronic mail marketing?

The rules on electronic mail marketing are in regulation 22. In short, you must not send electronic mail marketing to individuals, 
unless:

● they have specifically consented to electronic mail from you; or
● they are an existing customer who bought (or negotiated to buy) a similar product or service from you in the past, and you 

gave them a simple way to opt out both when you first collected their details and in every message you have sent.

You must not disguise or conceal your identity, and you must provide a valid contact address so they can opt out or unsubscribe.

The term ‘electronic mail’ has an intentionally broad meaning that includes new forms of messaging. It is defined as:
“any text, voice, sound or image message sent over a public electronic communications network which can be stored in the network 
or in the recipient’s terminal equipment until it is collected by the recipient and includes messages sent using a short message 
service”.

https://ico.org.uk/for-organisations/guide-to-pecr/electronic-and-telephone-marketing/electronic-mail-marketing/

https://ico.org.uk/for-organisations/guide-to-pecr/electronic-and-telephone-marketing/electronic-mail-marketing/


Expressed permission

Want More Useful Info?*
    Yes Please

    No Thank You, I Just Want This Guide

If you tick "Yes Please" we'll email you another relevant guide and a few links 
to some blogs we think you'll find helpful. This won't subscribe you to any 
pesky newsletters. For more information about how we use and store your 
personal info, take a gander at our privacy policy.



Expressed vs Implied
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How can I use it?



Know your buyer





Consideration

Awareness

Decision



Solve your buyer’s problems



Predict their next step



Obtain permission







Landing page
 

• LP Video AJ

https://docs.google.com/file/d/10jEsiVnZrx4nkKhlPqdPFMq2yihCYvSZ/preview


Landing page
 

• LP Video

https://docs.google.com/file/d/10ji58m1YvQB0mtEwNQfVUBlvAr8CAmG7/preview


Gated content examples
Consideration Stage

● Demos
● Free trials
● Buyer guides
● Beginner guides

● Presentation templates
● Spreadsheet templates
● Checklists
● Whitepapers
● Webinars
● Podcasts
● Academy

Awareness Stage



Reminder

Want More Useful Info?*
    Yes Please

    No Thank You, I Just Want This Guide

If you tick "Yes Please" we'll email you another relevant guide and a few links 
to some blogs we think you'll find helpful. This won't subscribe you to any 
pesky newsletters. For more information about how we use and store your 
personal info, take a gander at our privacy policy.



Awareness stage
<first name>, here’s your checklist ✅

Presenting results to your boss? Check this out.

Wait 1 day

🤑 3 quick tips to get more budget, <first name>

Wait 2 days

📺 <first name> this 2 min video is for you.

Wait 3 days

📰  Want more <service> tips, <first name>?

Wait 1 day



Consideration stage
<first name>, here’s your buyer guide

Don’t fall into this trap <first name> 😣

Wait 1 day

🤑 Know how much should you pay for <product>?

Wait 2 days

10 tough questions to ask a <product> supplier

Wait 3 days

😭 You’re off my radar now, <first name>

Wait 1 day



Consideration stage - B2B

Don’t fall into this trap <first name> 😣

Wait 1 day Sales rep call

🤑 Know how much should you pay for <product>?

Wait 2 days

10 tough questions to ask a <product> supplier

Wait 3 days

😭 You’re off my radar now, <first name>

Wait 1 day

<first name>, here’s your buyer guide

Sales rep call

Sales rep comment

Sales rep connect



Fabulous newslettersTEST

ALL THE THINGS



Fewer form fields improve CR%?



Form

Michael Aagaard - Former Senior Conversion Strategist at Unbounce



Form

Michael Aagaard - Former Senior Conversion Strategist at Unbounce
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Next steps



Next Steps

● COMPLY with PECR

● GATE engaging content

● SHARE amazing content



Summary

● Fully lever the potential of your first party data

● People give you the permission to sell to them

● Automation reduces cost and increases revenue



customercamp.co



seths.blog



Hiring!@MrJonPayne 
(NSFW)

jon@noisylittlemonkey.com

Poundland Seth Godin


